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So you want to publish a book. Good for you! What you have
to say needs to be heard, and you are just the person to do it.

That begin said, there are many things to consider when
writing a book and this workbook will walk you through the
process and help get you on the path to writing!

Let's walk together and see what you need and then plan
what you need to do next.

Are you ready? Let’s go!
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Getting to Know

In this section, let's get to know what you want to write and
who your audience is?

Who is your audience? What kind of book do you
want to write?

What basic information do Why are you writing this
you want them to know. book?
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Getting to Know

In this section, let’'s get to know what you want to write and
who your audience is?

Do you want to self
publish, use a traditional
publisher, or do a hybrid?

How would you like your
book to make others feel?

What do you need to move
forward in the book-
writing process?

What has stopped you from
writing your book?
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Book Writing Styles

There are many scenarios that you can used to write your
book. Let's dive into them to see which is best for you.

You write the book yourself?

Yes
No
Maybe

You work with someone and co-write
the book. (Interview Style)

Yes
No

Maybe

You work with someone and they
write the book. (Ghostwriting)
Yes

No

Maybe

Reminder: You are not alone in this process. There are
many options to look at and it is ok to shift from one to
another if it is not working for you.
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Your Book Brand Identity

When you define your brand identity, you give prospective
clients strong reasons to choose your services.

Do you have an idea for your book brand?
How would you describe your overall brand voice?

s )
Have you identified your strong skill sets to help you write
your book?

s ™)
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Your Book Inspirations

There are many inspirations you might have for your
book. Let's dive into it in this section of the

workbook.
These are the books that resonate with me most:
These are the fonts that resonate with me most:
- ™)
These are the colors that resonate with me most:
- ‘
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Next Steps

Reminder : Action steps move you forward. Writing
them down helps move the plan into a reality.

PARTICULARS GOAL | COMPLETED DATE

What is the first step?

What is the second
step?

What is the third step?
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Moving Foward

Reminder : To complete a book you must set aside
time to write, reflect, revise, and publish.

BLOCKING TIMES

When can I write?

Now, block it on your daily, weekly, and
monthly calendar. (see next page)
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Daily Planner

S M T W T F S

Things To Do Inspirations

<+

Reminders Notes
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Wednesday |
Weekly
Planner
Date
Sunday Thursday
Monday Friday
[ Tuesday ] Saturday
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Monthly O '
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Howr Lo [ Helpp |

Thank you for taking the time to
walk through the Intentional Book
Publishing PowerGuide. I am
excited about this journey you are
on and my team and I would like to
help propel you forward.

Contact me at
lanawynnscroggins@gmail.com
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